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who is 
KIDDO mag?

EDUCATE mag

As refreshing as a good night’s sleep.
With over 17 years of media experience, publisher, 
and mother of two boys (George and Mack), 
Charlotte Chambers knows the market. 
Charlotte has had a successful career working on 
titles Rip It Up and Clique Mag (Attitude Mag), as 
well as creating and managing the sell-out event 
A Night Of Fashion At The Art Gallery Of South 
Australia. Charlotte's move into motherhood and 
passion for quality content opened an opportunity 
that fills a gap in the market for Adelaide families. 
KIDDO mag offers a unique alternative 
to mainstream media. KIDDO’S targeted 
content taps into both the children’s and 
parent’s market, offering advertisers and 
readers a highly valuable resource in print, 
digital, podcast and through social. 
If you are a brand or organisation wanting to 
reach the young family market, KIDDO offers the 
established and trusted voice to help you connect. 
The KIDDO team of passionate Adelaide 
mums and dads bring to the table content 
that’s as refreshing as a good night's sleep. 

Education done differently.
EDUCATE joined the suite of KIDDO offerings 
in 2021 as a regular, biannual feature print 
publication. We created EDUCATE to put some 
of the best and brightest opportunities in SA 
education in the spotlight, so that SA families have 
access to a comprehensive guide to what options 
there are to choose from when making the big 
decisions around schooling for their important 
little (and not so little!) people. 
Published in print in February and July each 
year, EDUCATE is the GO-TO guide for all things 
education in SA. EDUCATE offers an opportunity 
for schools and educational institutions from pre-
primary all the way through to university level to 
showcase their point of difference to our engaged 
audience of SA families. 
EDUCATE is also home to the quality editorial 
you have come to expect from KIDDO and hosts 
expert-driven content across subjects relevant to 
our readership. 

Charlotte Cham
bers—

Publisher

Ask about 
how you 
can get 
involved and 
EDUCATE 
our readers 
on your 
offering.  



diy, 
travel, 
craft, 

health, 
fashion, 

cooking, 
education, 

entertainment. 

gender age

MALE 
10%

FEMALE 
90% 25-35

18-2535-45

	· Family focused

	· Tertiary Educated

	· Conscious about 
sustainability  
and the environment

	· Experience driven

Why Kiddo?
KIDDO Mag is 
Adelaide’s only FREE 
print magazine, digital, 
podcast and social 
media platform. We fill 
a gap in the market for 
high quality, relevant, 
content that is local, 
entertaining and 
engaging. 

KIDDO Mag is a unique 
media that allows 
advertisers to speak to 
two demographics at 
once, the parents and 
the children.

Content
KIDDO Mag is for the 
modern Adelaide family. 
We keep the content 
local, fun, original and 
informative across a 
range of topics from 
health, education, 
fashion, craft, travel, 
DIY, cooking and 
entertainment.

With a range of high 
profile contributors 
and industry experts 
we offer a broad 
range of high quality 
content and an 
honest perspective to 
parenting in a fresh and 
modern format. We are 
dedicated to bringing 
a fresh alternative to 
mainstream media.

	· Community minded

	· Social Media Savvy

	· Middle to high income 
earners

our readers



print
Print

12,000 copies 
Readership
45,000

Frequency
April, September, December

Distribution
400+ points accross SA  
North - South - East - West - CBD

Our distribution is carefully selected 
to reflect the movements of our
readers and is always evolving. 

Our distribution list is reviewed every edition to ensure 
that KIDDO MAG 
is available at the most relevant and convenient pick 
up points.

Where can you find KIDDO mag? 
Schools, child care centres, cafes, libraries, pharmacies, 
Zoo, Art Galleries, Museum, community centres, 
cinemas, play cafes, playgroups and ELC.  

Digital
kiddomag.com.au is updated with fresh daily content 
offering the KIDDO families a range of relevant, locally 
sourced information. 

The website also offers support to our advertisers and 
an additional digital advertising stream, allowing them 
to connect with our readers while they are online.

Please enquire if you require an extension, past the  
specified art deadline.

Publication dates

ISSUE # STREET  
DATE

BOOKING 
DEADLINE

ART  
DEADLINE

Autumn #26 2023 April 13th Feb 28th Mar 8th

Spring #27 2023 Sep 14th Aug 3rd Aug 17th

Summer #28 2023 Dec 7th Oct 26th Nov 9th

Autumn #29 2024 April 4th Feb 26th Mar 7th

Spring #30 2024 Sep 5th Aug 1st Aug 8th

print advert rates

1 ISSUE 3 ISSUES

Full Page $3,800 + GST $3,600 + GST

Double Page $7,200 + GST $6,900 + GST

1/2 Page $1,800 + GST $1,600 + GST

1/4 Page $900 + GST $750 + GST

1/8 Page $550 + GST $500 + GST

Back Cover $5,500 + GST $5,200 + GST

print dimensions

WIDTH X HEIGHT

Double Page 480 x 340mm*

Full Page 240 x 340mm*

1/2 Page Horizontal 
1/2 Page Vertical

210 x 141mm 
103 x 295mm

1/4 Page Block 
1/4 Page Horizontal 
1/4 Page Vertical

103 x 137mm 
210 x 66mm 
49 x 296mm

1/8 Page Block 
1/8 Page Horizontal 
1/8 Page Vertical

67 x 102mm 
210 x 32mm 
49 x 137mm

KIDDO



print
educate
Print

15,000 copies 
Readership
48,000

Frequency
Feb, June

Distribution
350+ points accross SA  
North - South - East - West - CBD

Where can you find educate mag? 
Schools, ELC, childcare centres, cafes, GP's, libraries, 
pharmacies, Zoo, Art Galleries, Museum, community 
centres, cinemas, play cafes, playgroups and ELC.

Why advertise with educate?
EDUCATE offers an opportunity for schools, 
educational institutions, and associated industries 
to showcase their unique offering to our engaged 
audience of SA families. You will receive key exposure 
across SA in targeted distribution points as well as 
digital support, inclusion in our EDM flip book and 
valuable social shares. EDUCATE gives you the unique 
opportunity to enter the homes of SA families through 
the established relationship and trusted voice of 
KIDDO; an audience with a pre existing interest in the 
education sector, looking to make informed choices 
about schooling for their children.

The website also offers support to our advertisers and 
an additional digital advertising stream, allowing them 
to connect with our readers while they are online.

Digital

kiddomag.com.au is updated with regular EDUCATE content 
offering the KIDDO families a range of relevant, locally 
sourced information as well as school tour dates and events.

 

Please enquire if you require an extension, past the  
specified art deadline.

Publication dates

ISSUE # STREET  
DATE

BOOKING 
DEADLINE

ART  
DEADLINE

#5 June 2023 June 30th May 30th Jun 13th

#6 Feb 2024 Feb 22nd Dec 1st Dec 15th

#7 June 2024 June 20th May 16th May 23rd

print advert rates

1 ISSUE 2 ISSUES

Full Page $2,800 + GST $2,400 + GST

Double Page $3,800 + GST $3,500 + GST

1/2 Page $1,400 + GST $1,100 + GST

1/4 Page $700 + GST $600 + GST

Advertorial 
Full Page

$3,400 + GST $3,100 + GST

Advertorial 
Double Page

$4,000 + GST $3,800 + GST

print dimensions

WIDTH X HEIGHT

Double Page 340 x 238mm + 3mm

Full Page 170 x 238mm + 3mm

1/2 Page 146 x 102mm

1/4 Page 71.5 x 102mm

Advertorial Full Page 340 x 238mm

Advertorial Double 
Page

170 x 238mm

THE 
TE

EN
 G

ENERATION

educate  
BY KIDDO MAG

FREE
NO.4

The future of autism 
and education

First language  
teaching

Play structures  
for teens

Your guide to education in South Australia kiddomag.com.aukiddomag.com.au



digital

digital advert rates

kiddomag.com.au 

edm rates

edm specs

1 WEEK 1 MONTH

Leaderboard SOV:100% $500 + GST $900 + GST

MREC SOV:100% $250 + GST $600 + GST

MREC $200 + GST

EDM Takeover x 
3 ad placements
(price per week)

Solus EDM 
(price per week)

$550 + GST

$950 + GST

digital advert specs

SIZE FILE TYPE FILE SIZE

MREC 300 x 250px GIF, JPEG, PNG 1MB max

Leaderboard
728 x 90px (desktop) 
320x 100px (mobile)

GIF, JPEG, PNG 1MB max

Top Slider
1200 x 400px (desktop)  
800 x 400px (mobile)

GIF, JPEG, PNG 1MB max

SIZE FILE TYPE FILE SIZE

MREC 600 x 420px GIF, JPEG, PNG 1MB max

EDM Takeover 
(3 banner ads)

600 x 200px
GIF, JPEG, PNG
GIF, JPEG, PNG

1MB max
1MB max

edm
8,500+ Subscribers

32% Open rate 
20% Click through rate 

(weekly newsletter)

EDM
Reach our readers with our weekly 
EDM with a snapshot of What’s On? 
Competitions and what’s trending online.

SOLUS EDM
Let us create your very own EDM with 
custom content and display ads to go out 
to our weekly subscribers.

Pre Book and Save
Book 12 months MREC ad - $2,200+gst

sponsored  
'native' article

$450+gst - also 
includes a SHARE on 

Facebook and Instgram 
and is included in our 

weekly EDM. 
 

competition
$350 + GST 

Run a competition 
online which will be 

shared on Facebook 
and also included on 

our weekly EDM.

Impressions per 
month 90-100K



KIDDO creative

EDITIONS 1 ISSUE 3 ISSUES

Half Page $2,200 + GST $1900

Full Page $4,800 + GST $4,600 + GST

Double Page $7,500 + GST $7,000 + GST

print advertorial rates

VOLVO SOLITAIREST PETERS COLLEGE

Talk to our team about producing a custom 
“Advertorial” for your business. Reach our readers in 
print and online with sharable video content, photo 
shoots and written copy. With years of experience in 
producing unique and creative advertorials our team 
consists of award winning photographers, stylists, 
videographers and writers.

Podcast
KIDDO Chats launched in Aug 2020 and brings KIDDO 
content to life. KIDDO Chats offers a unique platform for 
quality, informative and inspiring content across a broad 
range of topics both entertaining and informative. Audio 
content allows our listeners to multitask… which is what 
mums do best. 

With limited advertising placements available and no shelf 
life for your advertisment, PODCAST sponsorship is a 
unique way to market. Contact us for sponsorship rates. 

Advertorial rates include: 
creative concept, copy, 
photography, design, 
styling, layout, proofing, 
conversion to online, share 
to Facebook and added to 
our weekly EDM. 

Extra costs apply for video 
content. 

Preferred position loadings 
apply - 20% extra (subject 
to availability). 

Print rates valid from  
2023 – 2024.

*

*

*

*
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SUPREMELY 
SLEEK 
WHEELS 

VOLVO XC60 T5 INSCRIPTION IN PINE GREY

SAFETY: The new XC60 is claimed to be not 
only the safest Volvo ever, but perhaps the 
safest car on the market. We were amazed that 
Volvo has developed a collision avoidance 
system that allows the XC60 to steer itself 
away from oncoming traffic, should you drift 
onto the wrong side of the road. That’s even on 
top of a City Safety system that can detect and 
brake for pedestrians, cyclists and animals.

FEEL: Acceleration is quick, smooth and crisp, 
which makes overtaking a breeze and an easy 
drive with sleeping kids in the back. I also 
noticed that when comfort mode was selected, 
the steering became almost as light as a 
feather. 

As well as a luxurious heating system, the 
leather seats also have a cooling function. That 
made driving home from the beach even more 
refreshing! 

DESIGN: The spacious electric boot holds 505 
litres worth of goods. We managed to fit in the 
kid’s bikes and all of our beach gear. 

One of my favourite functions was the park 
assist pilot. Almost effortlessly the car 
reverse paralleled by itself! We were lost for 
words while we watched the XC60 perform 
this action from a Birdseye view on the 
touchscreen, 9-inch high-resolution centre 
display. 

OVERALL VERDICT: The XC60 T5 Inscription 
wins my vote. The car is beautifully crafted 
and the Scandinavian design goes hand in 
hand with the most intelligently designed car 
I’ve ever driven. 

Safety is crucial to me. Volvo’s safety systems 
made me feel utterly at ease while driving. I 
love the fact that the car has collision 
avoidance technology between 50-100km/h.  
On top of all of its practical features, the 
Inscription model is super luxurious and 
sophisticated. I would choose this model as 
opposed to other sports options. A wonderful 
car deserving of its Car of the Year 2018 Award!

VY’S REVIEWMum of 3, Vy, is the perfect candidate 
to review Volvo’s premium XC60.  
With little ones who love playing 
sport, she knows what to look for in 
a family car. Her top priorities are 
safety, spaciousness and design. 

Vy heard that the Volvo XC60 SUV won 
Wheels Magazine’s ‘Car of The Year’ for 
2018 so she wanted to judge for herself. 
Find out what Vy thought about Volvo’s 
award winning SUV after she took it for a 
test drive with the family for the weekend! 

ANCAP SAFETY RATING 5

COLLISION AVOIDANCE TECHNOLOGY 

PARK ASSIST - REAR AND FRONT

ADAPTIVE CRUISE CONTROL (ACC)

KEYLESS ENTRY

360° CAMERA

BLUETOOTH® HANDS-FREE SYSTEM

AIR CONDITIONING - 
FOUR-ZONE CLIMATE CONTROL

SMARTPHONE INTEGRATION

12.3’’ DIGITAL DRIVER DISPLAY 

FAMILY FR I E N D LY FE ATURES 

To test drive or to find out more 
information about The Volvo XC60 

contact Solitaire Volvo

(08) 7007 0225

 46-52 GLEN OSMOND ROAD, 
PARKSIDE SA 5063 

SOLITAIREVOLVO.COM.AU

* INTERIOR MAY VARY FROM MODEL TO MODEL

KIDDO-3.indd   14 28/3/18   4:42 pm

As parents we are inundated with decisions to make regarding our little one’s 
futures. There are the small choices like what to pack in their school lunches 
and then there are the big choices like which school to enroll them in.

LIFE AT SAINTSLIFE AT SAINTS

Visit stpeters.sa.edu.au  

or call 8404 0400 to find out more.
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WORDS—Name

PHOTOS—Name

Early Learning Centre
Saints ELC curriculum has been developed 
for 3 – 5 year olds using the ‘Belonging, 
Being and Becoming’ learning framework 
developed by the Australian Government. 
You can be assured that your little one 
is in safe hands at the beginning of their 
learning journey, because the centre itself 
has been awarded the highest possible 
rating by the National Quality Framework 
and Standards.  

It’s not unusual for your little one to 
have pre school nerves. Saints ELC also 
provides a comfortable transition to 
Primary. Boys participate in a supportive 
transition program into Reception in the 
term before starting school. The close 
proximity of the Early Learning Centre 
to the Junior School provides many 
opportunities for the boys to become 
familiar with the wider School environment.

Positive Education
Life at Saints extends far beyond that 
of simple school hours. Their ‘Positive 
Education’ model aims to foster the 
minds and souls of their pupils, not just 
as students but also as young men.

Saint Peter’s College wellbeing 
framework is based on the work of 
internationally renowned psychologist 
Professor Martin Seligman’s PERMA 
model. This also compliments their 
traditional House and mentor systems in 
the Senior School.

Seligman’s PERMA Model

P – Positive Emotion

E – Engagement

R – Relationships

M – Meaning

A – Accomplishments

Junior Primary
Primary School years are arguably some 
of the most formative years of our little 
one’s life. Saints framework focuses on 
the wellbeing of every student, but also 
importantly on achievement through 
a broad and challenging academic 
co-curricular program. In all activities, 
students are encouraged to give their 
best to achieve the highest standard 
they can. Commitment, dedication and 
effort are highly prized qualities as are 
those of initiative and leadership at 
Saints.

Junior Primary Boys in Reception to Year 
2 enjoy the superb facilities and  
grounds of New Palm House  
with the re-developed  
adventure playground  
and oval spaces 
 set aside for  
this age group’s  
sole use.

Fast Facts  
About Saints

  Sports facilities include 7 ovals, 
a hockey pitch, 10 tennis courts 
and a state-of-the-art sports 
centre with swimming pool and 
full gymnasium

  Old Scholars include three 
Nobel Laureates, ten Australian 
Premiers and 42 Rhodes 
Scholars

  Saint Peter’s College grounds 
cover 32 hectares

  There are more than 65 teachers

Intakes
Early Learning Centre: Boys need to turn 
four before 1 May of the year of proposed 
entry to enter the four-year-old program. 
If places are available and a boy turns four 
after 1 May of that year the student can do 
a two-year journey in the ELC as a three 
year old.

Reception and Year 5: intake into the Junior 
School

Years 7 and 8: intake into the Middle Years

Year 10: intake into the Senior Years

Limited places are available for Reception 
in 2021.

EDUCATION

Education paves the way for the rest of their 
life. It alters their outlook, perspective, wellbeing, 
aspirations, career and so much more.

Playdough eating aside, even selecting the right Early 
Learning can be a monumental decision in both a 
child and a parents life.

St Peter’s College has been educating boys since 
1847 (Only 11 years after South Australia was 
established). For 173 years they have placed a 
strong focus on educating the minds, hearts and 
spirits of students and now even have a dedicated 
wellbeing program.

Headmaster Tim Browning says 

At Saints, developing a boy’s 
character is as important as 
fostering his intellect.

print - digital - social

example:

Ask about  
our podcast  

sponsorship from  
$400 per episode
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