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I’'M ALANA NAYLOR :
~
Z

GRAPHIC DESIGNER, DIGITAL ILLUSTRATOR <
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part one

THE CONCRETE

PRINCIPLES OF DESIGN

DESIGNING TO SELL

the creative crash course

Overview

©

part two

THE CREATIVE

YOUR KEY VISUAL
THE POWER OF TYPE
IMPACT OF COLOUR

SOURCING IMAGERY

®

part three

THE PRACTICGE

CREATE A POSTER IN CANVA

ROLL OUT YOUR PROMO
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Principles of




THE

FIVE BASIC
PRINCIPLES
OF DESIGN

1. ALIGNMENT

2. REPETITION

3. CONTRAST

4. HIERARCHY

0. BALANCE




PRINCIPLE 1

ALIGNMENT

ALIGNMENT ALLOWS OUR EYES TO SEE ORDER.

» Guides your audience to quickly and easily read your content

» Tightens a design and eliminates the messy effect which comes

from random placement of items

» Provides an invisible connection for elements that are not placed
close together, communicating the idea that they belong to the

same piece
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PRINCIPLE 2

REPETITION

REPETITION CREATES COHESION, CONSISTENCY,
FAMILIARITY AND IDENTITY.

» Involves the consistent use of design elements such as

fonts, colours, symbols, shapes or images
» Helps readers identify that separate things belong tfogether
» Simplifies a design, and creates a harmonious visual experience

» An important factor, not just in one individual design, but

across all pieces marketing collateral
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PRINCIPLE 3

CONTRAST

CONTRAST CREATES EMPHASIS AND IMPACT.

» Involves two elements, that are complete opposites;
think big/small, light/dark, horizontal/vertical

modern/traditional fonts, cool/warm colours
» Aftracts attention by adding drama
» Helps guide the reader on where to look first

» To be effective, it must be strong and obvious
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PRINCIPLE 4

HIERARCHY

HIERARCHY CREATES VISUAL ORGANISATION

»

»

»

»

Gives the reader an idea of where to begin and finish reading
Each element in a design is ranked depending on it’'s importance
Hierarchy is achieved through position, size, contrast, colour efc

If everything is “ very important” nothing will stand out
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PRINCIPLE

balance through symmetry

BALANCE

PROVIDES STRUCTURE; EITHER THROUGH SYMMETRY OR TENSION

J13ADONOO FHL

Balance through Symmetry

» Weight of all elemenfts is even across the page

» Harmonious and tfraditional

JAILVIYO FHL

PRINCIPLE 5 » Af times may feel boring

balance through tension

Balance through Tension

» Majority of weight is kept to one area, with minimal weight

placed opposite it
» Makes use of white space

» Has a dynamic and bold feel
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BALANCE THROUGH SYMMETRY BALANCE THROUGH TENSION
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how to design

A Promotion that Sells




An effective promaotion Is:

15 &

DISTINCTIVE CONVENIENT CONSISTENT




WELCOME THE CONCRETE THE CREATIVE THE PRACTICE RESOURCES







WELCOME THE CONCRETE THE CREATIVE THE PRACTICE RESOURCES




ntial design co nts for

Your Key Visual
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FONTS COLOUR IMAGERY
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Y gill iy YOu WIlLAIWAYS
le 1ure BE MINE

EVERYTHING LOOKS OR IS IT ACTUALLY
OFFICIAL TYPOGRAPHY
WITH TINY LEAVES AROUND IT THAT EFFECTS HOW WE FEEL




FONTS ARE DEFINED AS EITHER

Serifs Sans-Serifs

THEY CAN THEN BE FURTHER CATEGORISED BY THEIR STYLE

\ \ \
Sonipt DISPLAY Honcdacle

30I110Vid FHL JAILVIYO FHL J13ADONOOD FHL FJWOODT1IM

S3IdINOSIY




Times New Roman
Crimson Text

Garamond

Playfair

SERIF FONTS SANS SERIF FONTS

Montserrat

Helvetica

Poppins

Verdana
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SCRIPT FONTS

retit Formal
ﬁi)owg@

JW
S

DISPLAY FONTS

Press
Start 2P

Poiret One

Bohemian
Typewriter

HANDMADE FONTS

PERMANENT
MARKER

\ndie. Flower

bk

Miss Kindergarten
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TRANSFORMATION

OTHER CONSIDERATIONS

UPPERCASE

HEAVY & BOLD

SHARP

CONDENSED

tight

VS.

lowercase

LIGHT & THIN

Rounded

EXTENDED

|l o 0os e
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ow do you want

r audience to feel?
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There is a parallel between what we experience
IN The physical world and how we interpret type.
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WE SEE
Round Curves,
Soft Edges

WE THINK
Friendly, Welcoming,

Calming

Welcoming
and Friendly

WE SEE

Harsh Angles,
Sharp Edges

WE THINK
Impactful, Strong,

Challenging, Rebellious

IMPACTFLL
AND STRONG

WE SEE

Angled, Italic,
Compressed

WE THINK

Energetic, Dynamic,

Engaging, Exciting, Direct

D
an

anmic,
Energised

WE SEE
Serif, Detailed,
hand-crafted, organic

WE THINK
Traditional, Luxurious,

Artisanal, Romantic

Classic
and Elegant

WE SEE
Sans Serif, Minimalist
Geometric

WE THINK
Modern, Innovative,

Professional, Progressive

Modern and
INnNnovative
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The Impact of Colour
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PSYCHOLOGY THEORY

&P

how to build your

COLOUR PALETTE
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the basics of

Colour Psycology



BLUE

INTELLIGENCE
COMMUNICATION
TRUST

EFFICIENCY
SERENITY

LOGIC

COOLNESS
REFLECTION

CALM

PINK

PHYSICAL TRANQUILITY
NURTURE

WARMTH

FEMININITY

LOVE

SEXUALITY

SURVIVAL OF THE SPECIES

GREEN

HARMONY
BALANCE
REFRESHMENT
UNIVERSAL LOVE
RESTORATION
REASSURANCE
EQUILIBRIUM
PEACE

GROWTH

ORANGE

PHYSICAL COMFORT
WARMTH

SECURITY
SENSUALITY
PASSION
ABUNDANCE

FUN

WELCOMING
CONFIDENT

RED

PHYSICAL COURAGE
STRENGTH

WARMTH

ENERGY

‘FIGHT OR FLIGHT’
STIMULATION
MASCULINITY
EXCITEMENT
URGENCY
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E
Colour Theory



THE COLOUR WHEEL

PRIMARY COLOURS

Red, yellow and blue

SECONDARY COLOURS
Green orange and violet
(created by mixing fwo primary colours)

TERTIARY COLOURS

Created by mixing a primary with a secondary colour
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How colours work together

S B VA

COMPLEMENTARY ANALOGOUS TRIADIC
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https://color.adobe.com/create/color-wheel

how to

Build your Palette

30%

SECONDARY COLOUR




60%

PANTS + JACKET

10%

TIE
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how to

Build your Palette

FJWOODT1IM
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FOR USE ON
» Backgrounds

» Large text areas

(Easiest to work with if this
is a neutral colour)

JAILVIYO FHL

30%
SECONDARY COLOUR

FOR USE ON -

» Headlines

30I110Vid FHL

FOR USE ON » Highlighting or text callouts
» Call to action areas
» To draw the reader’s attention
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SHAPE &
COLOUR



GRAPHICS &
ILLUSTRATION

FREEPIK.COM
VECTEEZY.COM
ISTOCKPHOTO.COM
CREATIVEMARKET.COM
STOCK.ADOBE.COM
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TYPE



STOCK IMAGERY

PEXELS.COM
UNSPLASH.COM
KABOOMPICS.COMG
ISTOCKPHOTO.COM
STOCK.ADOBE.COM
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THE PRACTICE
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THE BRIEF

NAME: The Green Awakening

-
I
TAGLINE: A Climate Coming-of-Age o
o
4
DATES/TIMES: Tuesday 20 - Saturday 24 February 2024 %
-
VENUE: Dive Bar
PRICING: $35 Full Price, $30 Concession, $25 Children =
(o}
GENRE/THEME: Theatre/climate change/coming to terms with adulthood -t
>
-
s

VIBE: Hopeful

DESCRIPTION:

Follow the transformative journey of Alex, a young protagonist navigating
the challenges of growing up while confronting the environmental crisis.
‘The Green Awakening’ weaves together powerful performances, stunning

visuals, and an undercurrent of hope, offering a fresh perspective on the

30I110Vid IHL

urgent need for change.

PLEASE NOTE: This is a mock event created by the Adelaide Fringe team for our training purposes.
However, the information included here provides a great guide for the content you should aim

to consider / include when creating your promotional material.
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THE

GREEN

AWAKENING

A CLIMATE COMING-OF-AGE

20—-24 FEBRUARY | DIVE BAR

Follow the transformative journey of Alex, a young protagonist
navigating the challenges of growing up while confronting the
environmental crisis. 'The Green Awakening' weaves together
powerful performances, stunning visuals, and an undercurrent of
hope, offering a fresh perspective on the urgent need for change.

$35 FULL PRICE | $30 CONCESSION | $25 CHILDREN

CLICK ON THE ARTWORK TO WATCH THE STEP-BY-STEP TUTORIAL ON HOW IT WAS CREATED
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https://www.loom.com/share/c7b2aa97bf9545dbb0ac75d1db07858f?sid=579adab3-9c18-447b-a95b-60cc82700693

A CLIMATE COMING-OF-AGE

$35 Full Price | $30 Concession | $25 Children

AWAKENING

20 - 24 Follow the transformative journey of Alex, a young protagonist navigating the
FEBRUARY

challenges of growing up while confronting the environmen tal crisis. 'The Green

Awakening' weaves together powerful performances, stunning visuals, and an

D IV E BA R undercurrent of hope, offering a fresh perspective on the urgent need for change.

20 - 24 FEB
DIVE BAR

AWAKENING

$35 Full Price | $30 Concession | $25 Children

Alex, a young protagonist
g up while confronting the
akening' weaves together
visuals, and an undercurrent of
e on the urgent need for change

ALTERNATIVE LAYOUTS FOR THE SAME BRIEF, MAKING USE OF DIFFERENT IMAGE OPTIONS AND FONT STYLES
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extra bits

RESOURCES




adjectives

INSPIRATION LIST

Active
Adorable
Adventurous
Ambitious
Artistic
Athletic

Bold

Brave

Calm

Caring
Casual
Charming
Cheerful
Chic

Classic
Clever
Collaborative
Comfortable
Confident
Conservative
Contemporary
Convenient
Cool
Cooperative
Courageous
Creative
Custom

Cutting Edge
Dazzling
Debonair
Delicate
Delightful
Detailed
Deftermined
Direct
Dramatic
Dynamic
Eager
Earthy
Eccentric
Efficient
Elegant
Enchanting
Endearing
Energetic
Ethereal
Exciting
Exuberant
Fabulous
Familiar
Fashionable
Festive
Fierce

Flirty

Formal
Frank
Fresh
Friendly
Fun
Functional
Funny
Futuristic
Generous
Gentle
Glamorous
Graceful
Hip
Hilarious
Historic
Impactful
Industrial
Informal
Innovative
Inspiring
Intense
Intentional
Inviting
Irreverent
Joyous
Low Maintenance
Lively

Lush
Mature
Modern
Natural
Nifty

Noisy
No-nonsense
Nostalgic
Organic
Plain
Playful
Plucky
Powerful
Professional
Proud
Quaint
Quirky
Radiant
Rebellious
Reflective
Relaxing
Reliable
Retfro
Revolutionary
Romantic
Rustic
Scholarly

Secure
Sensitive
Serious

Silly

Sincere
Smart
Soothing
Sophisticated
Stable
Stimulating
Striking
Strong
Stunning
Sustainable
Swanky
Timeless
Tranquil
Trustworthy
Unconventional
Urban
Vintage
Whimsical
Wild

Witty
Wistful
Youthful
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- 3
Required Imagery :
print
FRINGE GUIDE digital :
IMAGE WEBSITE HERO (";
800 x 800px 1200 x 600px o
300DPI, 3MB digital 5
~
THUMBNAIL 3
300 x 300px "
e |
s , I
fringe promotion ;
Optional Extras 3
CHEAT SHEET :
-
-
I
>
P >
print print digital 9,
ADDITIONAL WEBSITE IMAGES °
A5 POSTER A3 POSTER 1200 x 600 ™
Posters must include
event details, logos
and QR Code
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sign up to access

THE CONCRETE CREATIVE TOOLBOX

Creative tools and design resources to help
you design a promotion that sells
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CLICK HERE T0 LOG IN
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https://www.concretecreative.co/toolbox-access

CONCRETE

8 ADELAIDE
CAEANLIVE X **FRINQE)('

WWW.CONCRETECREATIVE.CO



www.CONCRETECREATIVE.CO

